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1 Introduction




Introduction

These appendices supplement the data from the quantitative survey

Phase 2:

Quantitative survey

Method 15 minute telephone survey (consumers) Consumers |+ Nationally representative sample of 1,000 UK adults
10 minute online survey (small businesses) aged 18+, weighted on age, gender, region, SEG
» Further boosts:
Fieldwork | 14'" February — 22 February 2019 « Devolved nations (telephone): to achieve min. 250
period » Boost interviews took place in February and March interviews in each devolved nation
Aim Understand the prevalence of cash attitudes and behaviours * Groups with protected characteristics (online): to
in order to: achieve min. 100 interviews in each: BAME,

LGBT, pregnant women, non-Christian religions
N.B. data in this report includes devolved nation boosts,
not protected characteristics; total sample = 1590

* Gain an overview of the cash landscape
* Using and accessing cash
* Accepting and processing cash

* Understand the reasons behind cash usage and who is || small - 500 small businesses with 0-50 employees
more likely to prefer or accept cash businesses |+ Further boosts:

+ Test ‘trade-offs’ to understand acceptance of future - Higher turnover: to achieve a good spread of
changes to the cash network business size

Total sample = 542
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About this note

« This note is designed to supplement the main research findings by showing some of the key
questions broken down by groups with protected characteristics and key characteristics.

» Because the boost interviews for the groups with protected characteristics on the consumer
survey were conducted online (whereas the main survey was conducted over the
telephone), the data has been treated slightly differently:

« Groups with protected characteristics: includes original survey data plus boost interviews which have
been weighted back to be representative

« Other demographics: excludes online boosts to preserve data integrity (and corresponds to the main
report)

 Any statistically significant differences have been noted on each chart.
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Consumers

+ Key questions by groups with protected characteristics and demographics (age,
income, location and region)
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Use of different payment methods — ethnicity

Showing percentage of consumers using different payment methods in the past week

IR 83%
Cash I 83%,
76%
) ) ) . IR 74 %
Chip and PIN using a debit or credit card I 74 %

78%
i i ' i I —— 1%
Contactless payment using a 2i1tghcilgr,]ecredlt card or device such as a 60%0 = All consumers
g 687% = White
Other forms of card payment, such as using a debit or credit card to pay for EEEE——— 50% BAME
. . |
things online or over the telephone 49% 61%

Bank transfer N 34 %
51%

Cheque I 8%

* White consumers are significantly more likely than BAME consumers to have used cash in the past week

+  BAME consumers are significantly more likely than white consumers to have used other forms of card payment, such as
paying over the telephone, in the past week

+  BAME consumers are significantly more likely than white consumers to have used bank transfer in the past week

BritainThinks

Q1. 1 am about to read out a list of different ways of spending money, for example in order to pay for something or to pay someone. To the best of your memory, can you tell me how often, if at all, you have spent
money in this way over the past week? Base: All consumers (n=1804); White (n=1630); BAME (n=126)



Use of different payment methods — pregnancy

Showing percentage of consumers using different payment methods in the past week

Cash

Chip and PIN using a debit or credit card

Contactless payment using a debit card, credit card or device such as a
smartphone

Other forms of card payment, such as using a debit or credit card to pay for
things online or over the telephone

Bank transfer

Cheque

I 83%
., 84

74 %
R 79%

I 61%
=, 84

I 50%
— 2%

I, 35%
I — 1%

. 0%
M 5%

m All consumers
m Pregnant women

* Pregnant women are significantly more likely than other consumers to have used contactless, other forms of card
payment, such as paying over the phone, and bank transfer in the past week

BritainThinks

Q1. 1 am about to read out a list of different ways of spending money, for example in order to pay for something or to pay someone. To the best of your memory, can you tell me how often, if at all, you have spent

money in this way over the past week? Base: All consumers (n=1804); Pregnant women (n=100)



Use of different payment methods — religion

Showing percentage of consumers using different payment methods in the past week

R T 4%
Chip and PIN using a debit or credit card I 73%0

75%
i ' i i . 61 %
Contactless payment using a 2<rant;trtc;)irgr,]ecredlt card or device such as a 57% = All consumers
66% o
m Any religion
Other forms of card payment, such as using a debit or credit card to pay for /EEE— 50 % No religion
things online or over the telephone — S%é’% 9

I 35%
Bank transfer N 32%
39%

Cheque N 12%

* Religious consumers are significantly more likely than non-religious consumers to have used cash and cheque in the
past week

* Non-religious consumers are significantly more likely than religious consumers to have used contactless and bank
transfer in the past week

BritainThinks

Q1. 1 am about to read out a list of different ways of spending money, for example in order to pay for something or to pay someone. To the best of your memory, can you tell me how often, if at all, you have spent
money in this way over the past week? Base: All consumers (n=1804); Any religion (n=905); No religion (n=841)



Use of different payment methods — sexual identity and gender
identity

Showing percentage of consumers using different payment methods in the past week

Cash N, 83%
I 75%

I 74%
7%

Contactless payment using a debit card, credit card or device such as a |GGG 61 2%

Chip and PIN using a debit or credit card

smartphone N 86% m All consumers
Other forms of card payment, such as using a debit or credit card to pay for [ NNREIIEEEEE 50 mLGBT
things online or over the telephone T 81%

I, 35%
= 4%

Cheque -9%
W 6%

Bank transfer
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Q1. 1 am about to read out a list of different ways of spending money, for example in order to pay for something or to pay someone. To the best of your memory, can you tell me how often, if at all, you have spent
money in this way over the past week? Base: All consumers (n=1804); LGBT (n=111)



Use of different payment methods — health and disability

Showing percentage of consumers using different payment methods in the past week

I T 4%
Chip and PIN using a debit or credit card I 60% °

78%
i i i i I 6 1%
Contactless payment using a d%blttcirdr; credit card or device such as a 44% o = All consumers
smartphone 66%
Other forms of card payment, such as using a debit or credit card to pay for EEGEG_—_—_—_———— 50% m Long-term health
. . |
things online or over the telephone 47 é’2% condition
I 35% No long-term health
Bank tfransfer I 3% 379, condition
(o]
I 9%
Cheque I 10%

9%

« Consumers with long-term health conditions are significantly less likely than other consumers to have used cash, chip
and PIN, contactless and bank transfer in the past week
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Q1. 1 am about to read out a list of different ways of spending money, for example in order to pay for something or to pay someone. To the best of your memory, can you tell me how often, if at all, you have spent
money in this way over the past week? Base: All consumers (n=1804); Long-term health condition (n=396); No long-term health condition (n=1367)



Use of different payment methods — age

Showing percentage of consumers using different payment methods in the past week

Cash

Chip and PIN using a debit or credit card . 31 Y

Contactless payment using a debit card, credit card or device such as a I 79 %,

smartphone 68% m All consumers

3% = 18-34
Other forms of card payment, such as using a debit or credit card 0 pay for  E—————————————— 27 35-54
things online or over the telephone 57%
36% 55+

————————— "
Bank transfer 46%

Cheque ° 6%
16%

« Consumers aged 55+ are significantly more likely than consumers aged 35-54 and 18-34 to have used cash and cheque

in the past week

« Consumers aged 18-34 are significantly more likely than consumers aged 35-54 and 55+ to have used contactless and
bank transfer in the past week
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Q1. 1 am about to read out a list of different ways of spending money, for example in order to pay for something or to pay someone. To the best of your memory, can you tell me how often, if at all, you have spent
money in this way over the past week? Base: All consumers (n=1590); 18-34 (n=397); 35-54 (n=569); 55+ (n=621)



Use of different payment methods — annual income

Showing percentage of consumers using different payment methods in the past week

Cash

Chip and PIN using a debit or credit card 78%

Contactless payment using a debit card, credit card or device such as 8 T — S 337,

smartphone 64% m All consumers

. 80% m Less than £20k
Other forms of card payment, such as using a debit or credit card to pay for =40% 50% £20k-£40k
things online or over the telephone 60%
61% £40k or more

— 33 %
— 23
Bank transfer > 37%

44%

Cheque I 1%

« Consumers earning £40k or more are significantly more likely than consumers earning £20k-£40k and less than £20k to
have used chip and PIN and contactless in the past week

« Consumers earning £20k-£40k are significantly more likely than consumers earning less than £20k to have used chip
and PIN, contactless, and other forms of card payment in the past week
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Q1. 1 am about to read out a list of different ways of spending money, for example in order to pay for something or to pay someone. To the best of your memory, can you tell me how often, if at all, you have spent
money in this way over the past week? Base: All consumers (n=1590); Less than £20k (n=378); £20k-£40k (n=354); £40k or more (n=487)



Use of different payment methods — urban/rural

Showing percentage of consumers using different payment methods in the past week

81%
Cash 8200,
83%
_________________________________________________________________________| 7;10/3
Chip and PIN using a debit or credit card 7107/4%("
1 b 9% u A” consumers
Contactless payment using a debit card, credit card or device such as a L 55%
smartphone 1% o, m Urban large city
. . . 1 9 o .
Other forms of card pqyment, §uch as using a debit or credit card to pay for dm%sa Urban small city/ large
things online or over the telephone 49%
38% town
—d 470, Small town/ fringe
Bank transfer 269 36%
° 33%
9% Rural
Cheque 60{?7
9%

« Consumers in urban large cities are significantly more likely than those in small towns/fringes and rural locations to have
used contactless and other forms of card payment in the past week

« Consumers in rural locations are significantly more likely than those in urban large cities to have used cheque in the past
week
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Q1. 1 am about to read out a list of different ways of spending money, for example in order to pay for something or to pay someone. To the best of your memory, can you tell me how often, if at all, you have spent
money in this way over the past week? Base: All consumers (n=1590); Urban large city (n=376); Urban small city/ large town (n=413); Small town/ fringe (n=440); Rural (n=337)



Use of different payment methods — devolved nations and regions

Showing percentage of consumers using different payment methods in the past week

Cash 6%

Chip and PIN using a debit or credit card 2% s,
73%
. . . . - 1 %
Contactless payment using a debit card, credit card or device such as a —20/56%9/ " All consumers
smartphone %% gpy, _
59% ® Devolved nations
. . . 1 9
Other forms of card payment, such as using a debit or credit card to pay for I ————— 58/3
: ; 47%
things online or over the telephone a6% | O8% The North
I 3é34°®
Bank transfer 29% 3°7°/ The South
31% 7
m— 0%, Midlands
Cheque 7A’1O %
&’

« Consumers in the South of England are significantly more likely than those in the devolved nations and the North to have
used contactless in the past week

« Consumers in the North of England and the Midlands are significantly more likely than those in the South to have used
cash in the past week
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Q1. 1 am about to read out a list of different ways of spending money, for example in order to pay for something or to pay someone. To the best of your memory, can you tell me how often, if at all, you have spent
money in this way over the past week? Base: All consumers (n=1590); Urban large city (n=376); Urban small city/ large town (n=413); Small town/ fringe (n=440); Rural (n=337)



Preference for different payment methods — ethnicity

Percentage of consumers who prefer each payment method for spending money or making payments for the majority of payment needs

Contactless payment using a debit card, credit card or device such as a IEEE———— 22"?
I 39%
smartphone

49%
I 2%
Cash | 29%
19%

I 24%
Chip and PIN using a debit or credit card [ 24%
22%

M 4%
Other forms of card payment (e.g. online or overthe telephone) Wl 4%
6%

B 2%
Bank transfer B 2%
3%

I1%
Cheque 1%

+  BAME consumers are significantly more likely than white consumers to prefer contactless payment
* White consumers are significantly more likely than BAME consumers to prefer cash

m All consumers
m White
BAME

BritainThinks
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Q2. And which of these would you say is your preferred way of spending money or making payments for the majority of your payment needs? Base: All consumers (n=1804); White (n=1630); BAME (n=126)



Preference for different payment methods — pregnant women

Percentage of consumers who prefer each payment method for spending money or making payments for the majority of payment needs

Contactless payment using a debit card, credit card or device such as a [ INENENILILILGEGGE 357

smartphone I — 55%

I, oo
Cash — ™ ’ m All consumers
'0

L kX

Chip and PIN using a debit or credit card _ 18

m Pregnant women

. 4%
Other forms of card payment (e.g. online or over the telephone) I.2°/ °
'0
B 2%
B2
| EE2
l1%

Bank transfer

Cheque

+ Pregnant women are significantly more likely than other consumers to prefer contactless
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Q2. And which of these would you say is your preferred way of spending money or making payments for the majority of your payment needs? Base: All consumers (n=1804); Pregnant women (n=100)



Preference for different payment methods — religion

Percentage of consumers who prefer each payment method for spending money or making payments for the majority of payment needs

Contactless payment using a debit card, credit card or device such as a
smartphone

Cash

Chip and PIN using a debit or credit card

Other forms of card payment (e.g. online or over the telephone)

Bank transfer

Cheque

I 39%
I 35%

45%

I 2%
I 29%

26%

I 24%
I 26%

21%

m All consumers
m Any religion
No religion

M 4%
M 4%

4%

B 2%

B 2%
2%

I1%
I1%

* Non-religious consumers are significantly more likely than religious consumers to prefer contactless
* Religious consumers are significantly more likely than non-religious consumers to prefer chip and PIN using a debit or

credit card

BritainThinks
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Q2. And which of these would you say is your preferred way of spending money or making payments for the majority of your payment needs? Base: All consumers (n=1804); Any religion (n=905); No religion

(n=841)



Preference for different payment methods — sexual identity and
gender identity

Percentage of consumers who prefer each payment method for spending money or making payments for the majority of payment needs

Contactless payment using a debit card, credit card or device such as a [ INENENILILILGEGGE 357
smariphone — "

I 25
Cash °

[ P m All consumers
mLGBT

Chip and PIN using a debit or credit card
Other forms of card payment (e.g. online or over the telephone)
Bank transfer

Cheque
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Q2. And which of these would you say is your preferred way of spending money or making payments for the majority of your payment needs? Base: All consumers (n=1804); LGBT (n=111)



Preference for different payment methods — health and disability

Percentage of consumers who prefer each payment method for spending money or making payments for the majority of payment needs

Contactiess payment using a debit card, credit card or device such as a I 39%

smartphone

Cash

Chip and PIN using a debit or credit card

Other forms of card payment (e.g. online or over the telephone)

Bank transfer

Cheque

I 23%

I 28%
—40%

24%

I 04 %
I 24%
24%

M 4%
. s
3%

B 2%
M 3%
2%
I1%
1%
1%

m All consumers
m Long-term health condition
No long-term health condition

«  Consumers with no long-term health condition are significantly more likely than consumers with a long-term health condition to prefer contactless
« Consumers with a long-term health condition are significantly more likely than consumers with no long-term health condition to prefer cash
« Consumers with a long-term health condition are significantly more likely than consumers with no long-term health condition to prefer other forms

of card payment

BritainThinks
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Q2. And which of these would you say is your preferred way of spending money or making payments for the majority of your payment needs? Base: All consumers (n=1804); Long-term health condition (n=396); No

long-term health condition (n=1367)



Preference for different payment methods — age

Percentage of consumers who prefer each payment method for spending money or making payments for the majority of payment needs

Contactless payment using a debit card, credit card or device such as 8 EEEEEETE T T T T 63%

smartphone 199 45%
I 28% m All consumers
Cash '— 18%23% u18-43
39% 35-54
I 24 %
Chip and PIN using a debit or credit card T 14% 55+
31%
. 4%
Other forms of card payment (e.g. online or over the telephone) - Z‘Zf’
5%
W 2%

1%

Bank transfer 2%
2%

1%

0%

Cheque 0%

2%

«  Consumers aged 18-34 are significantly more likely than consumers aged 35-54 and 55+ to prefer contactless
«  Consumers aged 55+ are significantly more likely than consumers aged 18-34 and 35-54 to prefer cash and cheque

BritainThinks 21

Q2. And which of these would you say is your preferred way of spending money or making payments for the majority of your payment needs? Base: All consumers (n=1590); 18-34 (n=397); 35-54 (n=569); 55+
(n=621)



Preference for different payment methods — annual income

Percentage of consumers who prefer each payment method for spending money or making payments for the majority of payment needs

Contactless payment using a debit card, credit card or device such as a
smartphone

Cash

Chip and PIN using a debit or credit card

Other forms of card payment (e.g. online or over the telephone)

Bank transfer

Cheque

—— 40%
I 23%
45%
58%

m All consumers

m Less than £20k
£20k-£4 0k
£40k or more

I 28%
. 42%
21%

14%

[ 24%
I

23%
23%

29%

W 4%
N 5%
7%
3%
W 2%
1%
3%
2%
1 1%
H1%
1%
0%

«  Consumers earning more than £40k per annum are significantly more likely than consumers earning less than £20k and £20k-£40k to prefer

contactless

* Consumers earning less than £20k per annum are significantly more likely than consumers earning £20k-£40k and more than £40k to prefer cash
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Q2. And which of these would you say is your preferred way of spending money or making payments for the majority of your payment needs? Base: All consumers (n=1590); Less than £20k (n=378); £20k-£40k
(n=354); £40k or more (n=487)



Preference for different payment methods — urban/rural

Percentage of consumers who prefer each payment method for spending money or making payments for the majority of payment needs

Contactless payment using a debit card, credit card or device such as a
smartphone

Cash

Chip and PIN using a debit or credit card

Other forms of card payment (e.g. online or over the telephone)

Bank transfer

Cheque

m All consumers

m Urban large city
Urban small city/ large town
Small town/ fringe
Rural

«  Consumers in urban large cities and urban small cities and large towns are significantly more likely than consumers in small towns, fringes and rural areas to

prefer contactless

+  Consumers in small towns and fringes are significantly more likely than consumers in urban large cities, urban small cities, large towns and rural locations to

prefer cash

BritainThinks
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Q2. And which of these would you say is your preferred way of spending money or making payments for the majority of your payment needs? Base: All consumers (n=1590); Urban large city (n=376); Urban small

city/ large town (n=413); Small town/ fringe (n=440); Rural (n=337)



Preference for different payment methods — regions and devolved
nations

Percentage of consumers who prefer each payment method for spending money or making payments for the majority of payment needs

, . . . I /()%
Contactless payment using a debit card, credit card or device such as a I ggz& °
smartphone o 47%
38% m All consumers
I 23 .
Cash 1%, m Devolved nations
(]
22% The North
The South

00
Chip and PIN using a debit or credit card T gy 5! Midlands

Other forms of card payment (e.g. online or over the telephone) 3°060/
Bank transfer 2%

11%

Cheque qu,

Consumers in the south of England are significantly more likely than consumers elsewhere in the UK to prefer contactless
Consumers in the south of England are significantly less likely than consumers elsewhere in the UK to prefer cash

BritainThinks
Q2. And which of these would you say is your preferred way of spending money or making payments for the majority of your payment needs? Base: All consumers (n=1590); Devolved nations (n=753); The North

(n=230); The South (n=352); Midlands (n=255)
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Ease of accessing cash — ethnicity

| found it easy to withdraw or access cash

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 25

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1704); White (n=1540); BAME
(n=119)



Ease of accessing cash — religion

| found it easy to withdraw or access cash

mNET: Agree Neither agree nor disagree  mNET: Disagree

* Religious consumers are significantly more likely to disagree that they found it easy to withdraw or access cash than non-
religious consumers

BritainThinks 26

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1704); Any religion (n=864); No
religion (n=786)



Ease of accessing cash — pregnant women

| found it easy to withdraw or access cash

All consumers 95% 3% &)

Pregnant women 91% 8%3%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 27

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1704); Pregnant women (n=96)



Ease of accessing cash — sexual identity and gender identity

| found it easy to withdraw or access cash

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 28

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1704); LGBT (n=102)



Ease of accessing cash — health and disability

| found it easy to withdraw or access cash

Lot o cncror. T S

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 29

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1704); Long-term health condition
(n=375); No long-term health condition (n=1292)



Ease of accessing cash — age

| found it easy to withdraw or access cash

All consumers 95% 3%
18-34 4%
3554 %

s+ I -

mNET: Agree Neither agree nor disagree  mNET: Disagree

+ Consumers aged 55+ are significantly more likely to agree that they found it easy to withdraw or access cash than those
aged 35-54 and 18-34

BritainThinks 30

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1504); 18-34 (n=372); 35-54
(n=547); 55+ (n=583)



Ease of accessing cash — annual income

| found it easy to withdraw or access cash

Al consumers | - T
Less than 220 | /]

£20k£40k 95% 3%

m NET: Agree Neither agree nor disagree  mNET: Disagree
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Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1504); Less than £20k (n=354);
£20k-£40k (n=343); £40k or more (n=465)



Ease of accessing cash — urban/rural
| found it easy to withdraw or access cash
Allconsumers A - 7
Urban arge city | — % e
Urban small it/ large town %
small town/fringe | - ]

Rural | i -<xA

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 32

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1504); Urban large city (n=361);
Urban small city/ large town (n=389); Small town/ fringe (n=421); Rural (n=312)



Ease of accessing cash — devolved nations and regions

| found it easy to withdraw or access cash

All.consumers | TN e
Devolved nations | T2y
The North 97 % 20

The South 5% I

UCELSE 9% 3%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 33

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1504); Devolved nations (n=712);
The North (n=218); The South (n=333); Midlands (n=241)



Travel to access cash — ethnicity

| had to go out of my way to withdraw or access cash

All consumers 17% 9% 73%

White 16% 9% 74%

BAME 23% 12% 63%

mNET: Agree Neither agree nor disagree  mNET: Disagree

« White consumers are significantly more likely to disagree that they had to go out of their way to withdraw or access cash
than BAME consumers

BritainThinks 34

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1704); White (n=1540); BAME
(n=119)



Travel to access cash — religion

| had to go out of my way to withdraw or access cash

All consumers 17% 9% 73%

Any religion 17% 10% 2%

No religion 17% 9% 74%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 35

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1704); Any religion (n=864); No
religion (n=786)



Travel to access cash — pregnant women

| had to go out of my way to withdraw or access cash

mNET: Agree Neither agree nor disagree  mNET: Disagree

* Pregnant women are significantly more likely to agree and less likely to disagree that they had to go out of their way to
withdraw or access cash than other consumers
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Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1704); Pregnant women (n=96)



Travel to access cash — sexual identity and gender identity

| had to go out of my way to withdraw or access cash

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 37

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1704); LGBT (n=102)



Travel to access cash — health and disability

| had to go out of my way to withdraw or access cash

All consumers 9% 73%

Long-term health condition 1% 72%

No long-term health condition 9% 73%

mNET: Agree Neither agree nor disagree  mNET: Disagree
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Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1704); Long-term health condition
(n=375); No long-term health condition (n=1292)



Travel to access cash — age

| had to go out of my way to withdraw or access cash

Al consumers 10% Z

18-34 13% 69%

35-54 10% 71%

55+ 8% 80%

mNET: Agree Neither agree nor disagree  mNET: Disagree

« Consumers aged 55+ are significantly more likely to disagree that they had to go out of their way to withdraw or access
cash than those aged 35-54 and 18-34

BritainThinks 39

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1504); 18-34 (n=372); 35-54
(n=547); 55+ (n=583)



Travel to access cash — annual income

| had to go out of my way to withdraw or access cash

Al consumers 10% 7a

Less than £20k 8% 75%

e20k€40K 9% 71%

£40 or more 10% 74%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 40

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1504); Less than £20k (n=354);
£20k-£40k (n=343); £40k or more (n=465)



Travel to access cash — urban/rural

| had to go out of my way to withdraw or access cash

All consumers 10% 74%

Urban large city 1% Ak

Urban small city/ large town 12% 76%

Small town/ fringe 9% 76%

Rural 7% 71%

mNET: Agree Neither agree nor disagree  mNET: Disagree

« Consumers in rural locations are significantly more likely to agree that they had to go out of their way to withdraw or
access cash than those in urban small cities/large towns

BritainThinks 4

N

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1504); Urban large city (n=361);
Urban small city/ large town (n=389); Small town/ fringe (n=421); Rural (n=312)



Travel to access cash — devolved nations and regions

| had to go out of my way to withdraw or access cash

All consumers 10% 74%

Devolved nations 7% 7%

The North 10% 76

The South 12% 71%

Midinds 0% 74

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 42

Q14. Still thinking back to the last time you withdrew or accessed cash, to what extent do you agree or disagree with the following statements? Base: All who have withdrawn cash (n=1504); Devolved nations (n=712);
The North (n=218); The South (n=333); Midlands (n=241)



Attitudes to the future of cash — ethnicity

| would rather travel 10 minutes out of my way to withdraw cash from a free-to-use ATM than pay a small fee (such as 20
pence for each withdrawal)

All consumers 52% 14% 33%

White 51% 14% 34%

BAME 64% 12% 23%

mNET: Agree Neither agree nor disagree  mNET: Disagree

+  BAME consumers are significantly more likely to agree with this statement than white consumers

BritainThinks 43

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); White (n=1630); BAME
(n=126)



Attitudes to the future of cash - religion

| would rather travel 10 minutes out of my way to withdraw cash from a free-to-use ATM than pay a small fee (such as 20
pence for each withdrawal)

5

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 44

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); Any religion (n=905); No
religion (n=841)



Attitudes to the future of cash — pregnant women

| would rather travel 10 minutes out of my way to withdraw cash from a free-to-use ATM than pay a small fee (such as 20
pence for each withdrawal)

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 45

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); Pregnant women (n=100)



Attitudes to the future of cash — sexual identity and gender identity

| would rather travel 10 minutes out of my way to withdraw cash from a free-to-use ATM than pay a small fee (such as 20
pence for each withdrawal)

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 46

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); LGBT (n=111)



Attitudes to the future of cash — health and disability

| would rather travel 10 minutes out of my way to withdraw cash from a free-to-use ATM than pay a small fee (such as 20
pence for each withdrawal)

No long-term health condition 53% 14% 32%

mNET: Agree Neither agree nor disagree  mNET: Disagree

& | | |
ha]

BritainThinks

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All consumers (n=1804); Long-term health condition
(n=396); No long-term health condition (n=1367)



Attitudes to the future of cash — age

| would rather travel 10 minutes out of my way to withdraw cash from a free-to-use ATM than pay a small fee (such as 20
pence for each withdrawal)

All consumers 51% 14% 34%

18-34 55% 12% 33%

35-54 52% 15% 32%

55+ 47% 14% 37%

mNET: Agree Neither agree nor disagree  mNET: Disagree

+ Consumers aged 18-34 are significantly more likely to agree with the statement than those aged 55+

BritainThinks 48

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); 18-34 (n=397); 35-54
(n=569); 55+ (n=621)



Attitudes to the future of cash — annual income

| would rather travel 10 minutes out of my way to withdraw cash from a free-to-use ATM than pay a small fee (such as 20
pence for each withdrawal)

All consumers 51% 14% 34%

Less than £20k 54% 16% 30%

£20k£40k 51% 1% 37%

£40 or more 49% 13% 37%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 49

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); Less than £20k (n=378);
£20k-£40k (n=354); £40k or more (n=487)



Attitudes to the future of cash — urban/rural

| would rather travel 10 minutes out of my way to withdraw cash from a free-to-use ATM than pay a small fee (such as 20
pence for each withdrawal)

Al consumers 14% 4%
Urban targe city 12% 4%

Urban small city/ large town 14% 37%

Small town/ fringe 16% 27%

Rural 13% 40%

mNET: Agree Neither agree nor disagree  mNET: Disagree

+  Consumers in small towns and fringes are significantly more likely to agree with this statement than those in urban small
cities/large towns and rural locations

BritainThinks 50

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); Urban large city (n=376);
Urban small city/ large town (n=413); Small town/ fringe (n=440); Rural (n=337)



Attitudes to the future of cash — devolved nations and regions

| would rather travel 10 minutes out of my way to withdraw cash from a free-to-use ATM than pay a small fee (such as 20
pence for each withdrawal)

All consumers 51% 14% 34%
Devolved nations 50% 16% 35%
The North 55% 12% 32%

The South 51% 14% 34%

Midlands 48% 14% 36%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 5

o

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); Devolved nations
(n=753); The North (n=230); The South (n=352); Midlands (n=255)



Attitudes to the future of cash — ethnicity

| would rather pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep my nearest ATM
operational than risk that ATM closing down

All consumers 29% 13% 57%

White 30% 13% 57%

BAME 27% 16% 54%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 52

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); White (n=1630); BAME
(n=126)



Attitudes to the future of cash - religion

| would rather pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep my nearest ATM
operational than risk that ATM closing down

All consumers 29% 13% 57%

Any religion 32% 14% 53%

No religion 27% 12% 60%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 53

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); Any religion (n=905); No
religion (n=841)



Attitudes to the future of cash — pregnant women

| would rather pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep my nearest ATM
operational than risk that ATM closing down

mNET: Agree Neither agree nor disagree  mNET: Disagree

* Pregnant women are significantly more likely to disagree with the statement than other consumers

BritainThinks 54

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); Pregnant women (n=100)



Attitudes to the future of cash — sexual identity and gender identity

| would rather pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep my nearest ATM
operational than risk that ATM closing down

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 55

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); LGBT (n=111)



Attitudes to the future of cash — health and disability

| would rather pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep my nearest ATM
operational than risk that ATM closing down

No long-term health condition 12% 59%

mNET: Agree Neither agree nor disagree  mNET: Disagree

« Consumers with no long-term health condition are significantly more likely to disagree with this statement

BritainThinks 56

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All consumers (n=1804); Long-term health condition
(n=396); No long-term health condition (n=1367)



Attitudes to the future of cash — age

| would rather pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep my nearest ATM
operational than risk that ATM closing down

All consumers 31% 13% 56%
18-34 26% 16% 59%

35-54 29% 13% 58%

95+ 36% 1% 52%

mNET: Agree Neither agree nor disagree  mNET: Disagree

« Consumers aged 55+ are significantly more likely to agree with the statement than those aged 35-54 and 18-34

BritainThinks 57

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); 18-34 (n=397); 35-54
(n=569); 55+ (n=621)



Attitudes to the future of cash — annual income

| would rather pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep my nearest ATM
operational than risk that ATM closing down

Less than £20k 14% a5

mNET: Agree Neither agree nor disagree  mNET: Disagree

« Consumers earning £40k per annum are significantly more likely to disagree with the statement than those earning £20k-
£40k and less than £20k

BritainThinks 58

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); Less than £20k (n=378);
£20k-£40k (n=354); £40k or more (n=487)



Attitudes to the future of cash — urban/rural

| would rather pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep my nearest ATM
operational than risk that ATM closing down

All consumers 13% 56%
Urban large city 14% 57%
Urban small city/ large town 16% 57%

Small town/ fringe 1% 55%

Rural 10% 54%

mNET: Agree Neither agree nor disagree  mNET: Disagree

« Consumers in rural locations are significantly more likely to agree with this statement than those in urban small
cities/large towns

BritainThinks 59

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); Urban large city (n=376);
Urban small city/ large town (n=413); Small town/ fringe (n=440); Rural (n=337)



Attitudes to the future of cash — devolved nations and regions

| would rather pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep my nearest ATM
operational than risk that ATM closing down

Allconsumers 1% 56%
Devolved nations 12% 54%
The North 13% 56%

1

3
The South 13% 57%
3

Midlands 13% 56%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 6

o

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); Devolved nations
(n=753); The North (n=230); The South (n=352); Midlands (n=255)



Attitudes to the future of cash — ethnicity

| would be happy to pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep as many ATMs
open as possible across the country

All consumers 26% 12% 61%

White 26% 12% 61%

BAME 22% 12% 65%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 61

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); White (n=1630); BAME
(n=126)



Attitudes to the future of cash - religion

| would be happy to pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep as many ATMs
open as possible across the country

No religion 12% o5°%

mNET: Agree Neither agree nor disagree  mNET: Disagree

* Religious consumers are significantly more likely to agree with the statement than non-religious consumers

BritainThinks 62

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); Any religion (n=905); No
religion (n=841)



Attitudes to the future of cash — pregnant women

| would be happy to pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep as many ATMs
open as possible across the country

mNET: Agree Neither agree nor disagree  mNET: Disagree

* Pregnant women are significantly less likely to agree with the statement than other consumers

BritainThinks 63

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); Pregnant women (n=100)



Attitudes to the future of cash — sexual identity and gender identity

| would be happy to pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep as many ATMs
open as possible across the country

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 64

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1804); LGBT (n=111)



Attitudes to the future of cash — health and disability

| would be happy to pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep as many ATMs
open as possible across the country

All consumers 26% 12% 61%

Long-term health condition 12% 55%

No long-term health condition 12% 63%

mNET: Agree Neither agree nor disagree  mNET: Disagree

+ Consumers with a long-term health condition are significantly more likely to agree with this statement

BritainThinks 65

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All consumers (n=1804); Long-term health condition
(n=396); No long-term health condition (n=1367)



Attitudes to the future of cash — age

| would be happy to pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep as many ATMs
open as possible across the country

All consumers 28% 12% 60%

18-34 24% 14% 62%

35-54 27% 11% 62%

55+ 31% 1% 57%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 66

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); 18-34 (n=397); 35-54
(n=569); 55+ (n=621)



Attitudes to the future of cash — annual income

| would be happy to pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep as many ATMs
open as possible across the country

mNET: Agree Neither agree nor disagree  mNET: Disagree

« Consumers earning £40k per annum are significantly less likely to agree with the statement than those earning £20k-
£40k and less than £20k

BritainThinks 67

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); Less than £20k (n=378);
£20k-£40k (n=354); £40k or more (n=487)



Attitudes to the future of cash — urban/rural

| would be happy to pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep as many ATMs
open as possible across the country

All consumers 12% 60%
Urban large city 12% 62%

Urban small city/ large town 10% 63%

Small town/ fringe 13% 59%

Rura 12% 57%

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 68

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); Urban large city (n=376);
Urban small city/ large town (n=413); Small town/ fringe (n=440); Rural (n=337)



Attitudes to the future of cash — devolved nations and regions

| would be happy to pay a small fee each time | withdraw cash, such as 20 pence for each withdrawal, to keep as many ATMs
open as possible across the country

Allconsumers 12% 60%

Devolved natons 13% 60°%

2
The Nort 12% 60°%
2

The South 10% 044

Midiands 14% SIAL

mNET: Agree Neither agree nor disagree  mNET: Disagree

BritainThinks 6

©

Q19. | am about to read out some statements about using and withdrawing cash. For each, please tell me how far you agree or disagree with each statement. Base: All respondents (n=1590); Devolved nations
(n=753); The North (n=230); The South (n=352); Midlands (n=255)



Small businesses

+ Key questions by size of business, average annual turnover and type of customer

BritainThinks




Payment methods accepted — size of business

Showing percentage of business that accept each payment method

I 89%
I 89 %
88%

92%

Bank transfer

[ 63 %,
Cheque T — 5%

68%
71%
I 54%
N 54%
Cash 519
59%
N 30%
I 16%
Cards 319%
65%

mAll mSole frader 1t010 11to 50

« Sole traders are significantly less likely to accept cheque than small businesses with 1-10 or 11-50 employees
« Small businesses with 11-50 employees are more likely to accept card than sole traders or small businesses with 1-10
employees

BritainThinks

Q1. Which of the following payment methods do you accept in your business? Base: (All = 542, Sole trader = 259, 1 to 10 employees = 191, 11 to 50 employees = 92)
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Payment methods accepted — average annual turnover

Showing percentage of business that accept each payment method

Bank transfer 8990
92%

91%
I 63 %
I 50 %, 559,
- ]

Cheque 87%
66%
72%

Cash N 62%

Cards ' 199,

36%
60%

mAll m Less than £20000 m£20000-£49999 £50000-£99999 £100000-£499999 £500000 or more

« Small businesses with a higher average turnover are significantly more likely to accept cheque than small businesses
with an average turnover of less than £20,000

« Small businesses with a higher average turnover are significantly more likely to accept card than small businesses with
an average turnover of less than £100,000

BritainThinks

Q1. Which of the following payment methods do you accept in your business? Base: (All = 542, Less than £20,000 = 131, £20,000-£49,999 = 99, £50,000-£999,999 = 79, £100,000-£499,999 = 115, £500,000 or
more = 105)



Payment methods accepted — type of customer

Showing percentage of business that accept each payment method

I — 9%
Bank transfer | 100%
79%
I 63%
Cheque I 67%
55%
[, 54%
Cash NN 29%
70%
I 30%
Cards [ 14%
38%
m All m Majority B2B Majority B2C

« Small businesses with majority B2C customers are significantly more likely to accept cash and card and less likely to
accept bank transfer and cheque than those with majority B2B customers

BritainThinks

Q1. Which of the following payment methods do you accept in your business? Base: (All = 542, Majority B2B = 209, Majority B2C = 252)
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Preferred payment methods — size of business

Showing percentage of business that prefer each payment method

I 63%
80 %
68%
62%

Bank transfer

I 13%
I 15%
Cash 13%
9%
I 5%
[s)
Chip and PIN / contactless - 45{,‘}
()
1%

H2%
N 2%
2%
1%

mAll mSole frader 1t010 11to 50

Cheque

« Small businesses with 11-50 employees are significantly more likely to prefer card than sole traders or small businesses
with 1-10 employees

BritainThinks

Q4. If you were free to choose how your business receives payments, which methods would you prefer to use? Base: (All = 542, Sole trader = 259, 1 to 10 employees = 191, 11 to 50 employees = 92)



Preferred payment methods— average annual turnover

Showing percentage of business that prefer each payment method

Bank transfer —— 6 0%

Cash ' 19%

Chip and PIN / contactless

0
Cheque 1%

mAll  mLessthan £20000 w=£20000-£49999 £50000-£9999 £100000-£499999 £500000 or more

* Small businesses with a lower average turnover are significantly more likely to prefer cash than small businesses with an
average turnover of more than £50,000

« Small businesses with an average turnover of £100,000-£500,000 are significantly more likely to prefer bank transfer than
small businesses with a lower average turnover

BritainThinks 75

Q4. If you were free to choose how your business receives payments, which methods would you prefer to use? Base: (All = 542, Less than £20,000 = 131, £20,000-£49,999 = 99, £50,000-£999,999 = 79,
£100,000-£499,999 = 115, £500,000 or more = 105)



Preferred payment methods — type of customer

Showing percentage of business that prefer each payment method

. 63%,
Bank transfer | — 4%

45%
I 13%
Cash M 3%
24%
B 5%
Chip and PIN / contactless || 1%
9%
2%
Cheque 0%
2%
m All m Majority B2B Majority B2C

« Small businesses with majority B2C customers are significantly more likely to prefer cash and card and less likely to
prefer bank transfer than those with majority B2B customers

BritainThinks 76

Q4. If you were free to choose how your business receives payments, which methods would you prefer to use? Base: (All = 542, Majority B2B = 209, Majority B2C = 252)



Ways of processing cash — size of business

Showing percentage of business that process cash payments in each way

86%
75% o, 4%

70%
45%
34% 5100 32% o
22% 20% femr 20% 17

0, o,
6% 14% 129, 129 1% > 1%

HE i

[ |

It was deposited in the It was maintained for a It was usedto pay It was maintained on the It was used to pay staff
bank float suppliers premises

mAll mSole Trader 11010 11 to 50

« Small businesses with 11-50 employees are significantly more likely to have deposited cash or used it to pay staff than
sole traders

BritainThinks

Q7. Which, if any, of the following did you do with the cash that was paid to you over the past month? Base: All who receive payments in cash (All = 255, Sole trader = 123, 1 to 10 employees = 81, 11 to 50
employees = 51)
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Ways of processing cash — average annual turnover

Showing percentage of business that process cash payments in each way

85%
75% 75% [T%

67% BN66%
38%q20,38%
34%; 19319 007 30% 289
22% 22% 23% 19%
12% 14%14%15% 15%130/0 1% . 13%
| | P BT
It was deposited in the It was maintained for a It was usedto pay It was maintained on the It was used to pay staff
bank float suppliers premises

mAll  mlLessthan £20000 m£20000-£49999 £50000-£9999 £100000-£499999 £500000 or more

« Small businesses with an average turnover of more than £500,000 or more are significantly more likely to have deposited
cash or used it to pay staff than those with an average turnover of less than £20,000

« Small businesses with an average turnover of less than £20,000 are significantly more likely to have used cash to pay
suppliers than those with a higher average turnover

BritainThinks 78

Q7. Which, if any, of the following did you do with the cash that was paid to you over the past month? Base: All who receive payments in cash (All = 255, Less than £20,000 = 64, £20,000-£49,999 = 55, £50,000-
£999,999 = 29, £100,000-£499,999 = 52, £500,000 or more = 53)



Ways of processing cash- type of customer

Showing percentage of business that process cash payments in each way

75% 75%

It was deposited in the It was maintained for a It was usedto pay It was maintained on the It was used to pay staff
bank float suppliers premises

63%

34% 37%

31% 28%
22%
. 14% 13% 14% 11% 13%
= ] i
|

mAll = Majority B2B m Majority B2C

« Small businesses with majority B2C customers are significantly more likely to have used cash to pay suppliers than those
with majority B2B customers

BritainThinks 79

Q7. Which, if any, of the following did you do with the cash that was paid to you over the past month? Base: All who receive payments in cash (All = 255, Majority B2B = 38, Majority B2C = 167)



Future of cash — size of business

| would prefer to pay 50% more to deposit cash to ensure that my closest bank branch remains open, than travel further to
deposit cash for free

Sole trader 23%

11010 25%

110 60 28%

mNET: Agree Neither agree nor disagree  mNET: Disagree

« Small businesses with 11 to 50 employees are significantly less likely than sole traders and small businesses with 1 to 10
employees to disagree with this statement

BritainThinks 80

Q13. Finally, listed below are some statements about accepting and using cash in your business. For each, please tell us how far you agree or disagree with each statement. Base: (All = 542, Sole trader = 259, 1 to 10
employees = 191, 11 to 50 employees = 92)



Future of cash — average annual turnover

| would prefer to pay 50% more to deposit cash to ensure that my closest bank branch remains open, than travel further to
deposit cash for free

Al 11% 24%

Less than £20000 25%
£20000-£49999 21%

£50000-£99999 20%

£100000-£499999 28%
£500000 or more 26%

mNET: Agree Neither agree nor disagree  mNET: Disagree

* Small businesses with a turnover of less than £20,000 are significantly less likely than those with a turnover of £50,000-
£99,999 and £500,000 or more to agree with this statement

BritainThinks 81

Q13. Finally, listed below are some statements about accepting and using cash in your business. For each, please tell us how far you agree or disagree with each statement. Base: (All = 542, Less than £20,000 = 131,
£20,000-£49,999 = 99, £50,000-£999,999 = 79, £100,000-£499,999 = 115, £500,000 or more = 105)



Future of cash — type of customer

| would prefer to pay 50% more to deposit cash to ensure that my closest bank branch remains open, than travel further to
deposit cash for free

All 11% 24% 61%

Majority B2B 7% 26% 63%

Majority B2C 10% 21% 64%

mNET: Agree Neither agree nor disagree  mNET: Disagree
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Q13. Finally, listed below are some statements about accepting and using cash in your business. For each, please tell us how far you agree or disagree with each statement. Base: (All = 542, Majority B2B = 209,
Majority B2C = 252)



Britainthinks
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Thank you

For more information:

Ben Shimshon: bshimshon@britainthinks.com
Emily Fu: efu@britainthinks.com

Cordelia Hay: chay@britainthinks.com

Catrin Nichols: cnichols@britainthinks.com
Tom Brookes: tbrookes@britainthinks.com
+44 (0)20 7845 5880

britainthinks.com
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